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Trends

· Candidate short - leading to creepage in salaries and conditions
· Candidates receiving multiple offers

· Packages tend to be cashed up

· Increasing requests for flexibility of hours/days

· Increasing number of overseas candidates

· Longevity in roles average two years – headhunting often involved luring people away

· Increasing number of contractors

· Particular shortage of internal, senior media & social marketing practitioners
· Creation of senior stakeholder roles

· Marcomms trend continues
· Senior journalists wanting in-house roles – challenge of transition

· Movement from Beehive

· Employers: 
· campaign approach required in tight market 
· employer brands important
· keep process tight 

· be prepared to train and mentor

· decide what can be compromised

· panel is part of sales pitch

· Candidates: 

· manage your own brand – think long term – the market will change

Salary ranges

· Communications Assistant/Coordinator

$40-$55K (can be as low as an entry level person)

· Communications Advisor



$55 - $75K

· Senior Communications Advisor


$80K - $95K
· 2IC/ Team Leader




$90 - $120K
· Online Publishing/Web Editor


$60K +

· Writer





$50-$75K

· Media/Issues Management (depends on complexity of issue/public profile – often project based




$90 - $130/hour

· Communications Manager/Director

$120+ huge variance depending on size/complexity of organisation and value organisation places on communications.

Supply and demand is the overriding factor in salaries - where salary expectations can’t be met often clients offering flexibility of hours or more leave.

